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Results YTD by sales person

quarter 1 year quarter 2 year
target achieved | variation target new target
January April
February May
March June
Total Total
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Brand sales GBP £ companry

<shortcuts

brands / products / value q1 Oyear value g2 Oyear value q3 Oyear number new
ranges / items customers q1
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New top 10 accounts by value

account name product potential value per year
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Sales opportunities in pipeline - Q1

account name product potential value per year
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Attack plan for Quarter 2 prospects
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Prospect launch focus for period xx

account name % chance of forecasted date of potential value per year
prospect conversion GBP £
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Marketing and networking
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One to die for
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Competitor information
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My new idea and concept
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Travel plans

APRIL MAY
M|T|w|T|F|s]s M|T|[w|T|F|s]s
1| 2|3 1
4a|ls5|6|7]8]09]10 2 [ 3][4|s5]6|7]s
11 | 12 [ 13|14 [ 15[ 16 | 17 o [10]11]12]13]| 14|15
18 | 19 [ 20 [ 21 [ 22| 23 | 24 16 | 17 | 18 [ 19 | 20 | 21 | 22
29 23 |24 | 25| 26 | 27 | 28 | 29

Weekend Daily visits to existing customers and prospects in ...

Exhibition dates In the office

Leave
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summary
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